Appendix 1 Research Questionnaire

	This questionnaire is confidential and is used for academic purposes. Thank you for your willingness to participate.
Charging instructions
1. This questionnaire is for academic purposes only, please answer honestly.
2. Read and answer all questions carefully without missing anything.
3. Put a tick (✓) on the answer that suits you.

I. Respondent Criteria
o Sharia Fintech customers of PT. ALAMI Sharia
o Already using the P2P Lending platform
o Age 21 - 60 years and over

II. Respondent Identity

o Name :
o Age:
o Gender:
o Religion:
o Jobs:
o Income:
o Duration of P2P Usage:


A. Knowledge 
	No
	Customer Knowledge of ALAMI
	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	

1.
	I understand the various types of services available on the ALAMI P2P lending platform
	
	
	
	
	

	
2.
	I understand that the ALAMI P2P lending platform makes it easier for customers to get business capital
	
	
	
	
	

	
3
	ALAMI P2P lending platform protects customer's personal data
	
	
	
	
	

	4
	I understand ALAMI P2P lending protects a variety of information and service products
	
	
	
	
	

	5
	I understand the procedure for using the ALAMI P2P lending platform
	
	
	
	
	




B. Service Quality 
	
No
	
Service Quality 

	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	
1.
	ALAMI P2P lending platform provides fast and accurate services
	
	
	
	
	

	
2.
	The ALAMI P2P lending platform has complete products
	
	
	
	
	

	
3
	The technological sophistication of the ALAMI P2P lending platform makes it very easy for customers
	
	
	
	
	

	
4.
	ALAMI P2P lending platform provides high quality services
	
	
	
	
	

	5.
	ALAMI P2P lending platform services have good quality in meeting customer needs after consumption
	
	
	
	
	





C.  Trust 

	
No
	
Trust
	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	
1.
	I believe ALAMI provides the product I want
	
	
	
	
	

	
2.
	ALAMI P2P lending products and services according to customer wishes
	
	
	
	
	

	3
	I believe data confidentiality is guaranteed by ALAMI
	
	
	
	
	

	
4.
	I believe ALAMI P2P lending provides many benefits
	
	
	
	
	

	5.
	ALAMI P2P lending provides good service, consumer protection, and complete product availability in establishing business relationships
	
	
	
	
	




D. Perceived Value (Nilai yang dirasa)

	
No
	Customer Perceived Value
	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	
1.
	I understand that the ALAMI P2P lending platform has an affordable fee
	
	
	
	
	

	
2.
	I understand that the P2P lending platform has a practical use and is easy for consumers to understand
	
	
	
	
	

	
3
	I feel comfortable after
	
	
	
	
	

	4
	using the ALAMI P2P lending platform
	
	
	
	
	

	5
	The services and benefits of ALAMI P2P lending products save costs and time when used
	
	
	
	
	


)


E. Peran Fintech Syariah Peer to Peer Lending (P2P)

	
No
	P2P lending ALAMI as Sharia Fintech
	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	
1.
	ALAMI provides a P2P lending platform as an investment and online loan
	
	
	
	
	

	
2.
	ALAMI has procedures in terms of financing which are considered easy
	
	
	
	
	

	
3.
	ALAMI P2P lending business capital financing provided according to customer needs
	
	
	
	
	

	
4.
	ALAMI has a fast process of disbursing loan funds
	
	
	
	
	

	5.
	ALAMI is able to participate as a lender individually, in groups, socially
	
	
	
	
	




F. Satisfaction

	
No
	Customer Assessment of the ALAMI P2P Lending Platform through Services and Products
	Strongly Agree
	Agree
	Netral
	Disagree
	Strongly Disagree

	
1.
	The quality of ALAMI P2P Lending products is very good
	
	
	
	
	

	
2.
	Accuracy of service quality
	
	
	
	
	

	
3
	P2P lending platform performance
	
	
	
	
	

	
4.
	Fulfillment of customer expectations in terms of satisfaction
	
	
	
	
	

	5.
	[bookmark: _GoBack]ALAMI P2P lending provides satisfying products, services and performance
	
	
	
	
	



Appendix 2
Uji Validitas and Reliabilitas
	Indikator
	Validitas
	r Tabel

	X11
	0,519
	0,165

	X12
	0,597
	0,165

	X13
	0,605
	0,165

	X14
	0,585
	0,165

	X15
	0,645
	0,165

	X21
	0,474
	0,165

	X22
	0,412
	0,165

	X23
	0,429
	0,165

	X24
	0,469
	0,165

	X25
	0,548
	0,165

	X31
	0,440
	0,165

	X32
	0,412
	0,165

	X33
	0,427
	0,165

	X34
	0,541
	0,165

	X35
	0,427
	0,165

	X41
	0,405
	0,165

	X42
	0,493
	0,165

	X43
	0,470
	0,165

	X44
	0,505
	0,165

	X45
	0,452
	0,165

	Y1
	0,525
	0,165

	Y2
	0,326
	0,165

	Y3
	0,432
	0,165

	Y4
	0,349
	0,165

	Y5
	0,53
	0,165

	Y21
	0,373
	0,165

	Y22
	0,346
	0,165

	Y23
	0,371
	0,165

	Y24
	0,465
	0,165

	Y25
	0,237
	0,165







Appendix 3
Characteristic Respondent

	Characteristics Description
	Total
	Persentase (%)
	Characteristics Description 
	Total
	Presentase (%)

	Gender
	
	
	Income
	

	Man
	179
	77.4
	<1.000.000
	17
	8.2

	Woman
	51
	22.6
	2.000.000 - 5.000.000
	41
	17.7

	Age
	
	
	>5.000.000 
	172
	74.1

	17-25 Years old
	29
	12.5

	26-30 Years old
	43
	18.6

	>30 Years old
	158
	68.9

	
Religion
	
	

	Muslim
Non- Muslim
	224
	96.9

	
	5
	3.1
	
	
	



