KORDINAT Vol. XXI No. 1 Tahun 2022 ISSN 1411-6154 | EISSN 2654-8038

ISSUES IMPACTING THE DECISION OF YOUNG GENERATION TO
USE QUICK RESPONSE CODE INDONESIA STANDARD (QRIS):
EVIDENCE FROM BOGOR, INDONESIA

Ella Wandania!, Mohammad Bintang Pamuncak?
Institut Agama Islam Tazkia Indonesia
Email: afif@tazkia.ac.id

Abstract : This study is aimed at finding out whether there is an impact of
knowledge, services and facilities to the decision to use QRIS
of University students in Bogor. This study uses a quantitative
approach. The purposive sampling technique is employed. The
respondents of this study are students of Tazkia Islamic
University College, Pakuan University, Juanda University, and
Bogor Agricultural University. To analize the data, multiple
linear regression is employed. It is found that knowledge has a
positive and significant effect on decisions to use QRIS
however service does not affect the decision to use QRIS.
Furthermore, facilities are found to have a positive and
significant effect on decision to use QRIS. Simultaneously,
knowledge, services and facilities affect quite strongly to the
decision to use QRIS..
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Abstrak . Penelitian ini bertujuan untuk mengetahui apakah ada dampak
pengetahuan, layanan dan fasilitas terhadap keputusan
penggunaan QRIS of University mahasiswa di Bogor.
Penelitian ini menggunakan pendekatan kuantitatif. Teknik
purposive sampling digunakan. Responden penelitian ini
adalah mahasiswa Sekolah Tinggi Universitas Islam Tazkia,
Universitas Pakuan, Universitas Juanda, dan Institut Pertanian
Bogor. To analize data, regresi linier berganda digunakan.
Ditemukan bahwa pengetahuan memiliki efek positif dan
signifikan terhadap keputusan penggunaan QRIS namun tidak
mempengaruhikeputusan penggunaan QRIS. Selanjutnya,
facilities ditemukan memiliki efek positif dan signifikan
terhadap keputusan penggunaan QRIS. Secara bersamaan,
pengetahuan, layanan dan fasilitas cukup berpengaruh
terhadap keputusan penggunaan QRIS.

Kata Kunci : Pengetahuan; Layanan; Fasilitas; QRIS.
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INTRODUCTION

In recent years, the development of digital payments has become an
alternative for consumers and it is increasingly popular among the consumers
around the world. As in Jordan, the digital-based payment system called JoMoPay
(Jordan Mobile Payment) used as a tool for transactions that can save time, effort
and costs (Al-Okaily et al., 2020). In addition to that, in France, contactless
payments provide increased sales for merchants who have accepted contactless
payments compared to merchants who do not accept contactless payments (Bounie
& Camara, 2020). The development of digital payment methods has also occurred
in Poland, however the use of cash is still more dominant than that of digital-based
payment transaction (Swiecka et al., 2021)

In Indonesia, the development of digital payment is also soaring. Central
Bank of Indonesia (BI) has recorded that the growth of using electronic money for
various purpose transaction is reaching 478.7% between 2016 and 2020. In specific,
RedSeer reported that per May 2020, the use of digital payment services in
Indonesia for e-commerce has increased by 69%, followed by payment for health
services by 41% and payment for education services by 38% (Databoks, 2020).

By today, there are numerous technology-based company that operated in
Indonesia. According to Saputri (2020) Tokopedia, Shopee, Lazada are among the
companies that operated in e-commerce, Joox and Spotify for e-music and Grab,
Gojek for e-transportation. Furher, each specific company is also providing their
own online transaction payment method.

Therefore, in order to harmonize the digital payment method and avoid the
“shadow banking” (Bank indonesia, 2020) that might happen in the digital services
company such OVO, GOPAY, Shopeepay, Dana, Doku and LinkAja, Bl then
launched a standardized Quick Response code for digital payment transaction
namely the Quick Response Code Indonesian Standard (QRIS, here after).

Since the QRIS was inaugurated, the use of QRIS by merchants have
significantly increased. By total in the span of March to December 2020, there are
more than 2 million new merchants that employed the QRIS. For further details,
QRIS is used 50% higher by micro-enterprises. It has been increased from 2.4
merchants to 3.6 million merchants. Then QRIS is also used by small enterprises
and has been increased for about three times higher, from 304.420 to 1.3 million
merchants. Further, the medium enterprises that used QRIS is also increasing by
nearly doubled from 265.077 to 558.524 merchants, followed by big enterprises
which also increased more than doubled from 129.834 to 310.725.

Due to its popularity, therefore, this study is aimed at determining the
public’s main reasons in using QRIS as the digital payment method. This study will
focus on consumer perceptions rather than merchants perception as Bounie &
Camara (2020) has empirically proved that there is a significant change from
merchant after using digital-based payment method. To find out the public’s main
reason, this study will employ the knowledge, service and facility variables.

In examining the issues that affecting costumer decisions, numerous studies
have been conducted. One of the most important factors a person has in choosing a
payment method is their financial knowledge (Swiecka et al., 2021). Another study
suggests that a valid information will encourage a consumer to make decisions
(Airlangga, 2020). Meanwhile, the use of service and facility variables has also
been widely adopted by previous researchers such as Gorp & Middleto (2010) in
the context of Canadian broadband market. Therefore, the study was conducted to
find out how to improve innovative services products according to consumer needs

29 | Kordinat | Jurnal Komunikasi Antar Perguruan Tinggi Agama Islam



Issues Impacting The Decision ... |

for broadband providers in Canada. In addition to that, Yoga et al., (2020) found
that digital services and facilities have a strong relationship with consumer
satisfaction.

As discussed above, this study will attempt to explore the factors that affect
young generation to use QRIS. The issues that listed in this study are knowledge
(Swiecka et al., 2021; Airlangga, 2020), facilities (Gorp & Middleton, 2010) and
services (Yoga, et.al, 2020). Therefore, this study attempts to investigate the effect
of knowledge, facilities and services to the decision of young generation in using
QRIS.

RESEARCH METHOD
Population, sample, sample size.

This research was conducted in the 4 (four) universites in Bogor, namely
Tazkia Islamic University College, Pakuan University, Juanda University and
Bogor Agricultural Institute. The objects of this research are active students of each
university. The reason to refer student universities as respondents is because
students tend to have higher knowledge of the financial system (Bley and Kuehn,
2003). So, it is expected that the quality of the answers to the questions given will
be more optimal rather than refer a non-student as respondents.

Table 1 Total Population

No University Number of Students

1 Tazkia 1.358
2 Pakuan 19.526
3 Djuanda 6.834
4 IPB 28.771
Total Population 56.489

Sources: Kemendikbud 2020

This study employed a non-probability sampling as according to Sekaran
and Bougie (2016), at many times, research is more focuses in obtaining some
preliminary information in a quick and unexpensive way rather than
generalizability the sample to its population. In terms of the non-probability
sampling method that used, this study employed a purposive sampling method with
the model of quota sample. The sampling criteria are:

1) Active student from Tazkia Islamic University College, Pakuan University,
Juanda University and Bogor Agricultural Institute
2) Have been using the QRIS

Therefore, among the total population in this study which is 56.489 students,
this study will select some of them based on the criteria that has been set. The
sample size is 100 people. This is consistent with the rules of thumb that proposed
by Roscoe 1975 (Sekaran & Bougie, 2016) where the sample size is ranging from
30 to 500. Furthermore, from the specified number of samples, the researchers
divided it according to the university as coded in the table below:

Table 2 Number Of Research Samples

No University Number Of Percentage Number of
Students Samples
1 Tazkia Islamic 1.358 2,4% 2

university College
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2  Pakuan University 19.526 34,6% 35

3 Djuanda University 6.834 12% 12

4 IPB 28.771 51% 51
Total 56.489 100% 100

Variable description and dateset
The variables that referred in this study are:
Table 3 Variable Indicator

No Variable Indicator Scale
1  Decision to use Quick Response Code e Introduction of the Likert
Indonesian Standard (QRIS) problem
(Kotler, et al, 2012) e Searching for
information
e Alternative evaluation
e Decision of use
e Post-use behavior
2 Knowledge e Product attribute  Likert
Sunyoto (2015) as cited in (Wahyuni, knowledge

2016), Swiecka, et al (2021)

Benefit knowledge

Product  satisfaction
knowledge

Speed Likert
Accuracy

Security

Hospitality

Convenience

Considerations Likert
Room planning

Furniture

Lighting

Color

Message conveyed
graphically

3 Service
Sugiarto as cited in Raharjo (2009),
Teo, et al (2015)

4 Facilities
(Tjiptono, 2004)

The data analysis technique used in this research is multiple linear
regression analysis technique, this research is designed to examine the variables
that influence the independent variables on the related variables. According to
Ferdinand (2006), the regression model is a model used to analyze the effect of
various independent variables on the dependent variable.

This analysis is intended to determine whether there is an effect of
knowledge, services and facilities on the decision to use QRIS.

The formulation of the analytical model used in this study are:
Y=a+b1X1+b2X2+b3X3 (1)

Information

Y: Predicted Dependent Variable (bound)

a: Constant

b 1: Knowledge regression coefficient

b 2: Service regression coefficient

b 3: Facility regression coefficient
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X 1: Knowledge
X 2: Service

X 3: Facilities

e: Standard error

RESULTS AND ANALYSIS
Empirical Result

T Test
Table 4 T Test Result
Coefficients?
Model Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
1 | (Constant) 3.721 3.563 1.044 299
Knowledge .350 119 313 2.932 .004
Services .365 .230 .183 1.582 17
Facilities .488 145 .339 3.356 .001
a. Dependent Variable: Decision

Source: Primary Data, processed (2021)
Based on the T-Test Results Table, the direct effect, it can be seen that the
results of the study are:

1) The impact of knowledge on decision to use QRIS (Quick Response Code
Indonesian Standard). Based on the results of the t test, the knowledge variable
produces a coefficient value of 0.350 and a significance value (p-value) of 0.004
< 0.05. So, the impact of the knowledge variable on the decision to use QRIS is
positive and significant.

2) The impact of Services on decision to use QRIS (Quick Response Code
Indonesian Standard). Based on the results of the t test, the services variable
produces a coefficient value of 0.365 and a significance value (p-value) of 0.117
> 0.05. So, the impact of the service variable on the decision to use QRIS does
not have a significant effect.

3) The impact of facilities on decision to use QRIS (Quick Response Code
Indonesian Standard). Based on the results of the t-test, the facilities variable
produces a coefficient value of 0.488 and a significance value (p-value) of 0.001
<0.05. So, the impact of the facilities variable on the decision to use QRIS is
positive and significant.

F Test
Table 5 F Test Result
ANOVA?

Model Sum of df Mean F Sig.

Squares Square
Regression | 1030.103 3 343.368 41.469 .000P

Residual 794.887 96 8.280

Total 1824.990 99

a. Dependent Variable: Decision
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" b. Predictors: (Constant), Facilities, Knowledge, Services
Source: Primary Data, processed (2021)
Based on the Table of Hypothesis Test Results for the Regression Model,
the value of Sig. of 0.000 < 0.05 then in the Regression Model the three independent

variables simultaneously affect the dependent variable, namely the decision to use
QRIS.

R? Test
Table 6 R? Test Result
Model Summary
Model R R Adjusted R Std. Error of the
Square Square Estimate
1 7512 .564 551 2.87751
a. Predictors: (Constant), Facilities, Knowledge, Services

Source: Primary Data, processed (2021)

Based on the output above, it is known that the R square value is 0.564. This
means that the simultaneous influence of knowledge, services and facilities
variables on variable Y, namely the decision to use QRIS is 56.4%.

Multiple Linear Regression Analysis
Table 7 Multiple Linear Regression Analysis
Coefficients

Model Unstandardized Coefficients
B Std. Error
1 | (Constant) 3.721 3.563
Knowledge .350 119
Services .365 .230
Facilities 488 145

a. Dependent Variable: Decision
Source: Primary Data, processed (2021)

Based on the output in the table above, the results of multiple linear regression are
obtained, namely:

Y =3,721 + 0,350 X1 + 0,365 X2 + 0,488 X3

The magnitude of the regression coefficient and this research can be explained that:

1) The value of the constant is 3.721. It can be interpreted that if the magnitude of
all independent variables is 0, then Y the decision to use QRIS is 3.721

2) The X1 or Knowledge coefficient has a positive impact on the decision to use
QRIS. The regression coefficient of 0.350 means that every increase in the
proportion of Knowledge by one unit will increase the decision to use QRIS by
0.350.

3) The coefficient of X3 or Facilities has a positive impact on the decision to use
QRIS. The regression coefficient of 0.488 means that every increase in the

proportion of facilities by one unit will increase the decision to use QRIS by
0.48.
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The impact of knowledge on decisions using QRIS

Based on the T test result, it shows that the value of t count 2,932 and t table
of 1,984, which means t count >t table. Furthermore, the significance value is 0.004
which means it means that it less than standard error 5% or 0,004 < 0,005. On the
other hand, the coefficient variable is 0.350. Therefore, the knowledge variable has
a positive effect on the decision to use QRIS or H1 accepted and H is rejected.

The results of this study is in similar vein with research conducted by
Marpaung (2020) where knowledge has a positive and significant effect on
decisions to use shopeepaylater. This opinion is reinforced by the theory of planned
behavior (TPB) by Ajzen (2005) which states that knowledge is one of the
background factors (information), namely knowledge that can affect a person's
behavior or actions.

Therefore, in this study, variable knowledge which measured by consumer
knowledge on product of QRIS, consumer knowledge on benefits using QRIS, and
consumer satisfaction in using QRIS affect consumer to use QRIS. In particular the
consumer who are willingly to became respondent in this study which consist of
some student from Tazkia Islamic University College, Pakuan University, Juanda
University, and IPB University.

The impact of services on decisions using QRIS

Based on the T test result, it shows that the value of t count 1.582 and t table
of 1,984, which means t count < t table. Furthermore, the significance value is 0.117
which means it means that it more than standard error 5% or 0,117 > 0.05 On the
other hand, the coefficient variable is 0.365. Therefore, the services variable do not
have a positive effect on the decision to use QRIS or Hs rejected and Ha is accepted.

The results of this study are not similar with research conducted by
Putribasutami & Sista (2018) where in his research services have an effect on the
decision to choose a conventional bank. The results of the study are also not the
same as the research conducted by Diarta (2020) where the service has a positive
and significant effect on the decision to use BRI Sharia savings products.

Referring to the results of research from Teo et al., (2015) that speed affects
the use of m-payment while convenience does not. So that the service variable is
not significant, because our respondents feel less comfortable because not all QRIS
found at merchants can be used on all PJSPs (payment system service providers).
So that requires consumers to install more than 1 application on their smartphone.
This also makes respondents confused about using QRIS which causes discomfort
when used. With the use of QR Codes, it is also possible to collaborate on services
in the process of promoting business and to increase business revenues (Clarysse,
et al, 2014). So that every consumer does not get the same service experience every
time they make a transaction using QRIS. This is what causes in the variable service
not have a significant effect on the use of QRIS.

Therefore, in this study, variable services which measured by speed,
accuracy, security, hospitality, convenience in using QRIS not affect consumer to
use QRIS. In particular the consumer who are willingly to became respondent in
this study which consist of some student from Tazkia Islamic University College,
Pakuan University, Juanda University, and IPB University.

The impact of facilities on decisions using QRIS

Based on the T test result, it shows that the value of t count 3.356 and t table
of 1,984, which means t count >t table. Furthermore, the significance value is 0.001
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which means it means that it less than standard error 5% or 0,001 < 0,005. On the
other hand, the coefficient variable is 0.488. Therefore, the facilities variable has a
positive effect on the decision to use QRIS or Hs accpeted and Hs is rejected.

The results of this study is in similar vein with research conducted by Diarta
(2020) where facilities have a positive and significant effect on decisions to use
BRI Sharia savings products. The results of this study are also the same as the
results of research by Yupitri & Sari (2012) in their research stating that the facility
has a positive and significant effect on the decision to save in Islamic banks.

Therefore, in this study, variable services which measured by
considerations, room planning, furniture, lighting, color, message conveyed
graphically in using QRIS affect consumer to use QRIS. In particular the consumer
who are willingly to became respondent in this study which consist of some student
from Tazkia Islamic University College, Pakuan University, Juanda University, and
IPB University.

CONCLUSION

Based on the results of the research above, it can be concluded into several
points as follows : Knowledge has a positive and significant effect on decisions to
use QRIS (Quick Response Code Indonesian Standard) on active students at Bogor,
Services has no positive and significant effect on the decision to use QRIS (Quick
Response Code Indonesian Standard) on active students at Bogor, Facilities has a
positive and significant effect on the decision to use QRIS (Quick Response Code
Indonesian Standard) on active students at Bogor and Simultaneously, knowledge,
services and facilities effect the decision to use QRIS (Quick Response Code
Indonesian Standard) on active students at Bogor.

BIBLIOGRAPHY

Abdillah, L. A. (2020). FinTech E-Commerce Payment Application User
Experience Analysis during COVID-19 Pandemic. 7(2), 265-278.
https://doi.org/10.15294/sji.v7i2.26056

Airlangga, perpustakaan universitas. (2020). Ir — perpustakaan universitas
airlangga. 1-19.

Al-Okaily, M., Lutfi, A., Alsaad, A., Taamneh, A., & Alsyouf, A. (2020). The
Determinants of Digital Payment Systems’ Acceptance under Cultural
Orientation Differences: The Case of Uncertainty Avoidance. Technology
in Society, 63(September). https://doi.org/10.1016/j.techsoc.2020.101367

Azid, T. Kayani, Z., Rawashdeh, O., Shirazi, N. (2020). Learning and Teaching of
Islamic Economics: conventional approach or tawhidi methodology.
International Journal of Ethics and System Emerald Publishing Limited
2514-9369DOI 10.1108/1JOES-12-2019-0191.

Aziz, S., & Afaq, Z. (2018). Adoption of Islamic banking in Pakistan an empirical
investigation. Cogent Business and Management, 5(1), 1-18.
https://doi.org/10.1080/23311975.2018.1548050

Bank indonesia. (2020). QR Code Indonesian Standard (QRIS).
https://www.bi.go.id/QRIS/default.aspx

Bounie, D., & Camara, Y. (2020). Card-sales response to merchant contactless
payment acceptance. Journal of Banking and Finance, 119, 105938.
https://doi.org/10.1016/j.jbankfin.2020.105938

35 | Kordinat | Jurnal Komunikasi Antar Perguruan Tinggi Agama Islam



Issues Impacting The Decision ... |

Databoks. (2020). Nilai Transaksi Uang Elektronik Indonesia Terus Tumbuh.
https://databoks.katadata.co.id/datapublish/2021/01/27/nilai-transaksi-
uang-elektronik-indonesia-terus-tumbuh

Diarta, R. Z. (2020). Pengaruh Bagi Hasil, Pelayanan dan Fasilitas Terhadap
Keputusan Penggunaan Produk Tabungan BRI Syariah Cabang Bandar
Lampung.

Indonesia, 1. B. (2014). Mengelola Kualitas Layanan Perbankan. Gramedia Pustaka
Utama.

Kholilah, N. Al, & Iramani, R. (2013). Studi Financial Management Behavior Pada
Masyarakat Surabaya. Journal of Business and Banking, 3(1), 69.
https://doi.org/10.14414/jbb.v3i1.255

Kotler, Philip dan Keller, K., & Lane, E. (2012). Marketing Management. 14th
Edition. Prentice Hall New Jersey.

Mahadin, B. K., & Akroush, M. N. (2019). A study of factors affecting word of
mouth (WOM) towards Islamic banking (IB) in Jordan. International
Journal of Emerging Markets, 14(4), 639-667.
https://doi.org/10.1108/IJOEM-10-2017-0414

Mardiyono, A., Suhandana, A. A., Vidyasari, R., Adhi, P. M., Zain, A. R., &
Marcheta, N. (2021). Pengembangan Sistem E-Infak Terintegrasi QRIS
sebagai Solusi Sosial Pandemi COVID-19 dengan Metode SDLC. 6, 29-34.

Marpaung, fani fadhila and azhar muslim. (2020). Pengaruh religiusitas,
pengetahuan produk dan faktor sosial terhadap penggunaan shopeepaylater.
1(2), 20-30.

Mayanti, R. (2020). Faktor-Faktor Yang Mempengaruhi Penerimaan User
Terhadap Penerapan Quick Response Indonesia Standard Sebagai
Teknologi Pembayaran Pada Dompet Digital. Jurnal llmiah Ekonomi
Bisnis, 25(2), 123-135. https://doi.org/10.35760/eb.2020.v25i2.2413

Muhamad Haidhar Ibrahim, Siti Rahayu Hussin, & Siti Haslina Harun. (2019).
Ibrahim2019, Factors influencing malaysian consumers’ intention to use
QR MP, Q3-Business, UPM. Jurnal Pengurusan, 57.

Ningsih, H. A., Sasmita, E. M., & Sari, B. (2021). Dan Persepsi Risiko Terhadap
Keputusan Menggunakan Uang Elektronik ( QRIS ) Pada Mahasiswa.
Jurnal IKRA-ITH Ekonomika, 4(1), 1-9.

Putribasutami, C. A., & Paramita, Sista, R. (2018). Pengaruh Pelayanan, Lokasi,
Pengetahuan, Dan Sosial Terhadap Keputusan Menabung Di Ponorogo.
Jurnal llmu Manajemen (JIM), 6(3).

Riaz, U., Khan, M., & Khan, N. (2017). An Islamic banking perspective on
consumers’ perception in Pakistan. Qualitative Research in Financial
Markets, 9(4), 337-358. https://doi.org/10.1108/QRFM-03-2017-0020

Ruslan, Made Karmawan, G., . S., Fernandoand, Y., & Gui, A. (2019). QR Code
Payment in Indonesia and Its Application on Mobile Banking. KnE Social
Sciences, 2019, 551-568. https://doi.org/10.18502/kss.v3i22.5073

Saputri, O. B. (2020). Preferensi Konsumen Dalam Menggunakan Quick Response
Code Indonesia Standard (QRIS) Sebagai Alat Pembayaran Digital.
Journals of Economics and Business Mulawarman, 17(2), 237-247.

Schiffman, L., & G. (2010). consumer behavior. Upper Saddle River, N.J.;
Harlow : Pearson Education.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-
Building Approach.

Setiadi, N. J. (2003). Prilaku Konsumen : Konsep dan Implikasi Untuk Strategi dan

36 | Kordinat| jurnal Komunikasi Antar Perguruan Tinggi Agama Islam



| Ella Wandania!, Mohammad Bintang Pamuncak?

Penelitian Pemasaran.

Sukmo raharjo, A. (2009). Pengaruh Fasilitas, Pelayanan, Dan Lokasi Terhadap
Kepuasan Konsumen Dalam Menggunakan Jasa Internet Di Kecamatan
Gajahmungkur Semarang. 1-80.

Swiecka, B., Terefenko, P., & Paprotny, D. (2021). Transaction factors’ influence
on the choice of payment by Polish consumers. Journal of Retailing and
Consumer Services, 58(July 2020).
https://doi.org/10.1016/j.jretconser.2020.102264

Teo, A.C., Tan, G. W. H., Ooi, K. B., Hew, T. S., & Yew, K. T. (2015). The effects
of convenience and speed in m-payment. Industrial Management and Data
Systems, 115(2), 311-331. https://doi.org/10.1108/IMDS-08-2014-0231

Tjiptono, F. (2004). Manajemen Jasa. Yogyakarta : Andi.

Van Gorp, A. F., & Middleton, C. A. (2010). The impact of facilities and service-
based competition on internet services provision in the Canadian broadband
market. Telematics and Informatics, 27(3), 217-230.
https://doi.org/10.1016/j.tele.2009.12.001

Wahyuni, T. (2016). PENGARUH PENGETAHUAN KONSUMEN TERHADAP
KEPUTUSAN MENJADI NASABAH PADA AJB BUMIPUTERA
SYARIAH CABANG LEMABANG PALEMBANG.

Yoga, O., Putra, S., Sihombing, S., & Tasran, C. (2020). WARTA ARDHIA Jurnal
Perhubungan Udara Pengaruh Pelayanan dan Fasilitas Digital Terhadap
Kepuasan Penumpang di The Effect of Services and Digital Facilities on
Passenger Satisfaction at Kualanamu Internasional Airport. 9066.

Yupitri, E., & Sari, R. (2012). Analisis Faktor-Faktor Yang Mempengaruhi Non
Muslim Menjadi Nasabah Bank Syariah Mandiri Di Medan. Jurnal Ekonomi
Dan Keuangan, 1(1), 14867.

37 | Kordinat | Jurnal Komunikasi Antar Perguruan Tinggi Agama Islam



