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Abstract. This study aims to review the development of research related to Islamic corporate 
social responsibility in well-known international journals such as the past ten years. The research 
review based on 42 articles. The 40 articles in international journals, and two articles in 
nationally accredited journals from 2009 until 2018. The analysis technique used in this study 
is charting the field method. This study classifies sample articles based on topics, variables, and 
research methods. The results of the review indicate that the majority of researchers discuss topics 
other than antecedents, and the consequences are 29 articles, of which 7 of them specifically 
discuss the measurement of Islamic corporate social responsibility. The antecedent variable 
dominated by company size and SSB size that calculates for each of 3 articles and the most 
discussed consequence variable is the financial performance of 3 articles, while the most 
dominant method used by researchers is an analytical method that counts 18 articles.
Keywords: corporate social responsibility, Islamic bank, Islamic financial institution
JEL Classification: G21, M41

Abstrak. Penelitian ini bertujuan untuk meninjau perkembangan penelitian terkait tanggung 
jawab sosial perusahaan islam di jurnal internasional ternama dalam  periode 10 tahun 
terakhir. Tinjauan penelitian didasarkan pada 42 artike yakni 40 artikel di jurnal terakreditasi 
internasional dan 2 artikel di jurnal terakreditasi nasional dengan periode observasi 2009-
2018. Teknik analisis yang digunakan dalam penelitian ini adalah charting the field method. 
Penelitian ini mengklasifikasikan artikel sampel berdasarkan topik, variabel, dan metode 
penelitian. Hasil tinjauan menunjukkan bahwa mayoritas peneliti membahas topik selain 
anteseden dan konsekuensinya terhitung ada 29 artikel, yang mana 7 diantaranya secara 
khusus membahas tentang pengukuran tanggung jawab sosial perusahaan islam. Variabel 
anteseden didominasi oleh ukuran perusahaan dan ukuran SSB yang terhitung untuk masing-
masing sebanyak 3 artikel dan variabel konsekuensi yang paling banyak dibahas adalah kinerja 
keuangan sebanyak 3 artikel. Sedangkan metode yang paling dominan digunakan oleh peneliti 
adalah metode analitikal yang terhitung ada 18 artikel.
Kata Kunci: tanggung jawab sosial perusahaan, bank syariah, lembaga keuangan syariah
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Introduction 

At present, the business world no longer focuses on financial statements (single 
bottom line) but must also pay attention to the three main aspects, namely the financial, 
environmental, and social aspects (triple bottom line). In recent years, businesses have begun 
to realize that the survival of a company cannot depend solely on the efficient use of resources 
to maximize short-term profits. However, the company is also required to engage in corporate 
social responsibility activities as a step to get involved in improving social quality, economy, 
culture, and society. Corporate social responsibility is important because there is still a lack 
of awareness of both the community and business people on social and environmental issues.

Corporate social responsibility has become one of the points of interest of shareholders 
and stakeholders for the company. From year to year, the company contributes to practice. 
Corporate social responsibility and disclosures in annual reports are increasing, including 
sharia-based companies. This fact has led many researchers to be interested in conducting 
more in-depth research related to corporate social responsibility in sharia-based companies 
known as Islamic corporate social responsibility.

Research on Islamic corporate social responsibility has been carried out both in 
Indonesia, for example, Sunarsih & Nurhikmah (2017), and Wulandari (2016). Also, the 
researches from abroad, as by Platonova et al., (2018), Mallin et al., (2014), Kamla & 
G. Rammal (2013), Zaki et al., (2014), Ullah et al. (2014) and Di Bella & Al-Fayoumi 
(2016). From various studies, the results obtained are very varied and exciting to re-
examine. Both from the antecedents and the consequences of the practices and disclosures 
of Islamic corporate social responsibility, from the development of accounting and business 
management journals in Indonesia and abroad that try to document and evaluate the 
results of these studies has motivated researchers to further examine how the development 
of research regarding the practice and disclosure of Islamic corporate social responsibility 
in bibliographic forms.

This research motivates by research conducted by Hesford et al. (2007) regarding 
bibliographic research in management accounting. The researcher tries to examine the practice 
and disclosure of Islamic corporate social responsibility in the world with the same method by 
using the results of research from 42 articles on Islamic corporate social responsibility in 26 
internationally accredited journals and one nationally accredited journal for ten years (from 
2009 until by 2018). Researchers choose accredited journals as observation material because 
accredited journals have gone through rigorous selection so that the articles published have 
good credibility and quality. This study uses two approaches, namely “charting the field” 
and “analyzing the community” to analyze and map the development of research on Islamic 
corporate social responsibility over the past ten years from several accredited journals.

This study provides at least three contributions to the accounting literature. First, 
provide historical evidence of the development of ICSR research for ten years in international 
accreditation journals, so that it can be a material for literature review for further research 
that will examine the subject of Islamic social responsibility. Second, this article provides 
evidence that throughout 2009-2018, ICSR was still an exciting topic to study. Third, this 
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study provides knowledge of the most frequently researched issues and the least frequently 
investigated in ICSR, as well as the dominant research methods used by previous researchers.

Methods

This study applies a research method that has been developed by Hesford et al. (2006), 
namely the method of “Charting The Field.” In the literature review approach, this study also 
refers to research on bibliography conducted by Dewi et al. (2018). The criteria for selecting 
research journals include the following: first, journals include accredited international and 
national journals. Second, journals can be accessed online. Third, researchers only choose 
articles related to Islamic corporate social responsibility.

Table 1. List of Journal

Name of Journals Institutions Articles

Accounting, Auditing & Accountability Journal Emerald 1

Accounting Research Journal Emerald 1

Asian Journal Business Ethics Springer 1

Business Ethics: A European Review Wiley 1

Competitiveness Review Emerald 1

EuroMed Journal of Business Emerald 1

Humanomics Emerald 2

International Journal of Bank Marketing Emerald 2

Int. Journal of Islamic and Middle Eastern Finance and Management Emerald 4

International Journal of Social Economics Emerald 1

ISRA International Journal of Islamic Finance Emerald 1

Journal Finance Service Research Springer 1

Journal Business Ethics Springer 6

Journal of Economic Behavior & Organization Elsevier 1

Journal of Family Business Management Emerald 1

Journal of Financial Reporting and Accounting Emerald 2

Journal of Islamic Accounting and Business Research Emerald 1

Journal of Islamic Marketing Emerald 2

Journal of Management Development Emerald 1

Management of Environmental Quality: An International Journal Emerald 1

Management Research Review Emerald 1

Management Review Quarterly Springer 1

Managerial Auditing Journal Emerald 1

Renewable and Sustainable Energy Reviews Elsevier 1

Research in International Business and Finance Elsevier 2

Social Responsibility Journal Emerald 2

Etikonomi UIN Jakarta 2

Total 42
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The researcher chose sample articles systematically with the following steps: first, 
researchers focused on internationally accredited journals such as Emerald-insight, Springer, 
Elsevier, and Wiley. The researcher also sampled articles from one of the national accredited 
journals, namely Etikonomi. The researcher selects articles from the Etikonomi Journal as a 
case study from an accredited national journal. Second, the researcher enters the website of 
the journal mentioned. Third, researchers include keywords such as accounting, economics, 
business, and management. Fourth, after entering specialized accounting economics journals, 
researchers include keywords such as Islamic CSR and CSR in Islamic banks. Fifth, researchers 
only limit articles in the 2009-2018-publication period. Sixth, download articles that are 
relevant to the research topic. Seventh, researchers classify sample articles based on topics, 
variables, and research methods used.

Result and Discussion

This study uses 42 articles obtained from 26 internationally accredited journals and 
one national accredited journal that meet the sample criteria. The name of the journal, the 
articles’ title, and the researchers’ names present in Table 2.

Table 2. List of Article

No Name of Journal Title Author

1 Accounting Research 
Journal

Integrating the social maslaha into Islamic 
finance

(Cebeci, 2012)

2 Accounting, Auditing & 
Accountability J.

Social reporting by Islamic banks: does social 
justice matter?

(Kamla & Rammal, 2013)

3 Asian Journal Buss. Ethics The association of Islamic bank ethical 
identity and financial performance: evidence 
from Asia

(Zaki et al., 2014)

4 Business Ethics: A European 
Review

Socially responsible investment: insights from
Shari’a departments in Islamic financial 
institutions

(Ullah et al., 2014)

5 Competitiveness Review Developing an Islamic corporate social 
responsibility model (ICSR)

(Khurshid et al., 2014)

6 EuroMed Journal of 
Business

Perception of Stakeholders on Corporate Social 
Responsibility of Islamic Banks in Jordan

(Di Bella & Al-Fayoumi, 
2016)

7 Humanomics Corporate social responsibility of Islamic 
financial institutions and businesses: 
Optimizing charity value

(Hassan & Latiff, 2009) 

8 Humanomics Corporate social responsibility disclosure 
index of Malaysian Shariah - compliant 
companies

(Said et al., 2018)

9 Int.Journal of Bank 
Marketing

Are Malaysian Islamic banks’ corporate social 
responsibilities effective? A stakeholders’ 
view

(Jaiyeoba et al., 2018)

10 Int. Journal of Bank 
Marketing

Exploring the mechanism of consumer 
responses to CSR activities of Islamic banks: 
The mediating role of Islamic ethics fit

(Mostafa & ElSahn, 2016)
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No Name of Journal Title Author

11 Int. Journal of Islamic and 
Middle Eastern Finance and
Management

Exploring corporate social responsibility 
disclosure: the case of Islamic banks

(Hassan & Harahap, 
2010)

12 Int. Journal of Islamic and 
Middle Eastern Finance and
Management

Evaluating the corporate social performance 
of Islamic financial institutions: an empirical 
study

(Sairally, 2013)

13 Int. Journal of Islamic and 
Middle Eastern Finance and
Management

Determinants of compliance with AAOIFI 
standards by Islamic banks

(El-Halaby & Hussainey, 
2016)

14 Int. Journal of Islamic and 
Middle Eastern Finance &
Management

How socially responsible investing can 
help bridge the gap between Islamic and 
conventional
Financial markets

(Bennett & Iqbal, 2013)

15 Int. Journal of Social 
Economics

Young Saudi consumers and corporate social 
responsibility: an Islamic “CSR tree” model

(Alfakhri et al., 2018b)

16 ISRA Int. Journal of Islamic 
Finance

CSR practices of Palestinian Islamic 
banks: contribution to socio-economic 
development

(Migdad, 2017)

17 Journal Finance Service 
Research

Corporate Social Responsibility, Shariah-
Compliance, and Earnings Quality

(Alsaadi et al., 2017)

18 Journal Business Ethics Ethical Reporting in Islami Bank Bangladesh 
Limited (1983–2010)

(Belal et al., 2015)

19 Journal Business Ethics Corporate Social Responsibility and Islamic 
Financial Institutions (IFIs): Management 
Perceptions from IFIs in Bahrain

(Aribi & Arun, 2015)

20 Journal Business Ethics Islam and CSR: A Study of the Compatibility 
Between the Tenets of Islam and the UN 
Global Compact

(Williams & Zinkin, 2010)

21 Journal Business Ethics The Impact of Corporate Social Responsibility 
Disclosure on Financial Performance: 
Evidence from the GCC Islamic Banking 
Sector

(Platonova et al., 2018)

22 Journal Business Ethics Conceptualization of CSR Among Muslim 
Consumers in Dubai: Evolving from 
Philanthropy to Ethical and Economic 
Orientations

(Goby & Nickerson, 
2016)

23 Journal Business Ethics Exploring Muslim Attitudes Towards 
Corporate Social Responsibility: Are Saudi 
Business Students Different?

(Murphy et al., 2019)

24 Journal of Ec. Behavior & 
Org.

Corporate Social Responsibility and Financial
Performance in Islamic Banks

(Mallin et al., 2014)

25 Journal of Family Business 
Management

Virtuous CSR: an Islamic family business in 
Malaysia

(Yusof et al., 2014)

26 Journal of Financial 
Reporting and Accounting

Corporate social responsibility disclosure: 
A comparison between Islamic and 
conventional financial institutions

(Aribi & Gao, 2010)

27 Journal of Financial 
Reporting and Accounting

Social responsibility disclosure in Islamic 
banks: a comparative study of Indonesia and 
Malaysia

(Amran et al., 2017)
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No Name of Journal Title Author

28 Journal of Islamic 
Accounting and
Business Research

Determinants of corporate social 
responsibility disclosure: the case of Islamic 
banks

(Farook et al., 2011)

29 Journal of Islamic 
Marketing

A citation analysis of corporate social 
responsibility (1970-2014): insights from 
Islamic perspective

(Alfakhri et al., 2018a)

30 Journal of Islamic 
Marketing

On corporate social responsibility and Islamic 
marketing

(Koku et al., 2014)

31 Journal of Management 
Dev’t

Toward applied Islamic business ethics: 
responsible halal business

(Ismaeel & Blaim, 2012)

32 Management of 
Environmental
Quality: An Int. Journal

An analysis of Islamic CSR concept and the 
opinions of Malaysian managers

(Siwar & Hossain, 2009)

33 Management Research 
Review

Customer-centric corporate social responsibility
A framework for Islamic banks on ethical 
efficiency

(Rashid et al., 2013)

34 Management Review 
Quarterly

Corporate social responsibility and Islamic 
banks: a systematic literature review

(Zafar & Sulaiman, 2019)

35 Managerial Auditing 
Journal

Narrative disclosure of corporate 
social responsibility in Islamic financial 
institutions

(Aribi & Gao, 2011)

36 Renewable and Sustainable 
Energy Reviews

Corporate sustainability disclosure in annual 
reports: Evidence from UAE banks : Islamic 
versus conventional

(Nobanee & Ellili, 2016)

37 Research in Int. Business 
and Finance

Empowering social responsibility of Islamic
organizations through Waqf

(Darus et al., 2017)

38 Research in Int. Business 
and Finance

Corporate governance and operational risk 
voluntary disclosure: evidence from Islamic 
banks

(Neifar & Jarboui, 2018)

39 Social Responsibility 
Journal

An introspect into the Islamic roots of CSR in 
the Middle East: the case of Savola Group in 
Egypt

(Darrag & E-Bassiouny, 
2013)

40 Social Responsibility 
Journal

Religiosity and Corporate Social 
Responsibility Practices: Evidence from an 
Emerging Economy

(Zaman et al., 2018)

41 Etikonomi Determinant of The Corporate Social 
Responsibility Disclosure

(Sunarsih & Nurhikmah, 
2017)

42 Etikonomi The Impact of Corporate Social Responsibility 
on Accrual Earnings Management and Real 
Earning Management

(Wulandari, 2016)

Figure 1 shows the trends of Islamic Corporate Social Responsibility research. The 
researcher chose ten years between 2009 and 2018 because, in this period, research on 
Islamic corporate social responsibility began to increase and experienced an increase 
from year to year even though it had declined in 2015 and 2017. The selection process 
resulted in 42 articles. The researcher chose the period 2009 to 2018 with consideration 
to further review the research on ICSR, in which the accreditation journal that provided 
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the ICSR research room in 2009 was two articles published in the journal Management 
of Environmental Quality: An International Journal and Humanomics. Whereas in 2018, 
there were seven articles published in the journal Humanomics, International Journal of 
Bank Marketing, International Journal of Social Economics, Journal of Business Ethics, 
Journal of Islamic Marketing, Management Review Quarterly, and Social Responsibility 
Journal. This study classifies the bibliographic data of the article consisting of the journals’ 
name, the publications’ year, the articles’ title, and the researchers’ name. Articles that are 
not available online do not include researchers in journal selection.

Figure 1. Trends of ICSR research throughout 2009-2018

Table 3 shows the sample used in this study according to the observation period. There is 
one journal that dominates research regarding Islamic corporate social responsibility, namely 
Journal Business Ethics for 14.28%. While, Journal of Islamic and Middle Eastern Finance 
and Management 9.52%, Humanomics, International Journal of Bank Marketing, Journal of 
Financial Reporting and Accounting, Journal of Islamic Marketing, Research in International 
Business and Finance, and Social Responsibility Journal and Ethics, respectively at 4.67%, as 
well as Accounting, Auditing & Accountability Journal, Accounting Research Journal, Asian 
Journal of Business Ethics, Business Ethics: A European Review, Competitiveness Review, 
EuroMed Journal of Business, International Journal of Social Economics, ISRA International 
Journal of Islamic Finance, Journal of Finance Research Services, Journal of Economic 
Behavior & Organization, Journal of Family Business Management, Journal of Islamic 
Accounting and Business Research, Journal of Management Development, Management of 
Environmental Quality: An International Journal , Management Research Review, Quarterly 
Management Review, Managerial Auditing Journal, and Renewable and Sustainable Energy 
Reviews, each at 2.38%.

Based on Table 3, the average comparison of two periods, namely period 1 between 
2009 up to 2013 and period 2 between 2014 and 2018 also showed that there was an increase 
in the number of articles regarding Islamic corporate social responsibility in the last decade, 
from 14 articles to 28 articles or about 50% increase. The increase was influenced by a 
significant increase in the number of studies in several journals such as International Journal 
of Bank Marketing, Journal of Business Ethics, Journal of Islamic Marketing, Research in 
International Business and Finance and Ethics.
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Table 3. Sample Description

Name of Journal
2009-2018 2009-2013 2014-2018

Number Percentage Number Percentage Number Percentage 

Accounting, Auditing & 
Accountability Journal

1 2.38 1 7.14 0 0.00

Accounting Research Journal 1 2.38 1 7.14 0 0.00

Asian Journal Business Ethics 1 2.38 0 0.00 1 3.57

Business Ethics: A European 
Review

1 2.38 0 0.00 1 3.57

Competitiveness Review 1 2.38 0 0.00 1 3.57

EuroMed Journal of Business 1 2.38 0 0.00 1 3.57

Humanomics 2 4.76 1 7.14 1 3.57

Int. Journal of Bank Marketing 2 4.76 0 0.00 2 7.14

Int. Journal of Islamic and 
Middle Eastern Finance and 
Management

4 9.52 3 21.42 1 3.57

Int. Journal of Social Economics 1 2.38 0 0.00 1 3.57

ISRA Int. Journal of Islamic 
Finance

1 2.38 0 0.00 1 3.57

Journal Finance Service 
Research

1 2.38 0 0.00 1 3.57

Journal Business Ethics 6 14.28 1 7.14 5 17.85

Journal of Economic Behavior 
& Organization

1 2.5 0 0.00 1 3.57

Journal of Family Business 
Management

1 2.5 0 0.00 1 3.57

Journal of Financial Reporting 
and Accounting

2 4.76 1 7.14 1 3.57

Journal of Islamic Accounting 
and Business Research

1 2.38 1 7.14 0 0.0

Journal of Islamic Marketing 2 4.76 0 0.00 2 7.14

Journal of Management 
Development

1 2.38 1 7.14 0 0.00

Management of 
Environmental Quality: An 
Int. Journal

1 2.38 1 7.14 0 0.00

Management Research Review 1 2.38 1 7.14 0 0.00

Management Review Quarterly 1 2.38 0 0.00 1 3.57

Managerial Auditing Journal 1 2.38 1 7.14 0 0.00

Renewable and Sustainable 
Energy Reviews

1 2.38 0 0.00 1 3.57

Research in Int. Business and 
Finance

2 4.76 0 0.00 2 7.14

Social Responsibility Journal 2 4.76 1 7.14 1 3.57

Etikonomi 2 4.76 0 0.00 2 7.14

Total 42 14 28
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In this article, the researcher classifies each article in two groups, namely the topic 
and research method. The classification of articles on Islamic corporate social responsibility 
based on research topics divides into two, namely antecedents (factors that motivated Islamic 
Corporate Social Responsibility), consequences (the affect of Islamic Corporate Social 
Responsibility), combination, and others.

Table 4. Classification on Research Topic

Research 
Topics

2009-2018 2009-2013 2014-2018

Number Percentage Number Percentage Number Percentage

Antecedents 4 9.52 1 7.14 3 10.71

Consequences 8 19.04 1 7.14 7 25.00

Antecedents & 
Consequences 1 2.38 0 0.00 1 3.57

Others 29 69.04 12 85.71 17 60.71

Total 42 14 28

Table 4 shows the classification of articles about Islamic corporate social responsibility 
based on the topics discussed, as explained before, that the topics discussed classify into 
four. Table 4 concludes that during the last ten years, the most discussed topics were the 
antecedents and consequences of Islamic corporate social responsibility (69.04% or 29 
articles). While those discussing the consequences (the impact on Islamic corporate social 
responsibility) were around 19.04% (8 articles), antecedents’ topics (determinants of Islamic 
corporate social responsibility), which are around 9.52% (4 articles), and topics that combine 
antecedents and consequences are around 2.38% or just 1 article.

When compared between period 1 and period 2 there has been a significant increase 
in the antecedent topic from 1 article to 3 articles, the topic of consequences from 1 article 
to 7, the topic of the combination of antecedents and the consequences of none being there 
namely 1 temporary article topic besides antecedents and consequences from 12 articles to 
17 articles.

Table 5 explains in more detail what antecedent variables discussed by the researcher. 
Overall, out of the four articles that discuss antecedent variables, the variable size of 
the company, and the most dominant size of the sharia supervisory board are discussed 
with each variable, there are three articles. While the SSB Cross-membership variable, 
Reputable SSB, and Board Independence each have two articles and other variables, 
namely 1 article, it can conclude that the researchers examined more of the size factor of 
the company, the size of the sharia supervisory board that influenced the Islamic corporate 
social responsibility.
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Table 5. Classification on Antecedent Variables

Antecedent Variables Articles + - No Effect

ICSR

Auditor 1 - - 1

Firm Age 2 2 - -

Firm Size 3 3 - -

Profitability 1 - - 1

Sharia Auditing Department 1 1 - -

Number of Block Holders 1 - - 1

Institutional Ownership 1 - - 1

Foreign Ownership 1 - - 1

Existence of SSB 1 1 - -

SSB Size 3 3 - -

SSB Cross-membership 2 2 - -

SSB Reputable 2 2 - -

Doctoral qualification of SSB member 1 1 - -

Duality in Position 1 - - 1

Board Independence 2 1 - 1

Uncertainty Avoidance 1 - 1 -

Proportion of Muslim population 1 1 - -

Political Economy 1 - 1 -

Investment Account Holders 1 1 - -

Financial Performance 1 1 - -

Board Size 1 - - 1

Ratio of Total Bank Finance 1 1 - -

GDP in Country 1 1 - -

Private 1 - - 1

Riba 1 1 - -

Zakat 1 - - 1

Mafsadah 1 1 - -

Non-ICSR

Institutional Ownership 1 1 - -

Profitability 1 - - 1

Board Independence 1 - 1 -

Firm Size 1 - - 1

As with the driving variable for non-ICSR disclosure, each of them has only 1 article. 
The variable is that institutional ownership has a positive effect on non-ICSR disclosures. 
Profitability and firm size do not influence non-ICSR disclosure, and lastly, board 
independence that has a negative impact on non-ICSR disclosures.
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Table 6. Classification on Consequence Variables

Consequence Variables Articles + - No Effect

ICSR

Financial Performance 3 3 - -

Charity Value 1 1

Earning Quality 1 1 - -

Islamic Marketing 1 1 - -

Socio-Economic Development 1 1 - -

Operational Risk 1 1 - -

Non-ICSR

Earning Management
a. Accrual earning management
b. Real earning management

1 1
-

-
1

-
-

Table 6 shows the consequences or impact variables of Islamic corporate social 
responsibility discussed by the researcher. Of the eight articles that discuss Islamic corporate 
social responsibility, the most dominant impact discussed is the company’s financial 
performance with three articles, while the impact on the value of charity, earnings quality, 
Islamic marketing, socio-economic development, and operational risk, each of which has only 
1 article. In table 6 also presents the impact of non-ICS disclosures discussed by researchers, 
namely earnings management, which divides into two parts (accrual and real).

Table 7. Classification on Other Variables

Other Variables Number Percentage (%)

Measuring ICSR 7 24.13 

Social Maslaha 1 3.44

Social Justice 1 3.44

Social Responsible Investment 2 6.89

Narrative Disclosure 1 3.44

Literature Review 3 10.34

Halal Regulation & Certification 1 3.44

Waqf Fund 1 3.44

Virtue Ethics 1 3.44

Islamic Principle 1 3.44

ICSR Model 4 13.79

Management and consumer’s Perception 5 17.24

Muslim Attitude 1 3.44

Table 7 shows other topics discussed by the researcher. This other topic is researchers 
tried to analyze the practice of Islamic corporate social responsibility in conditions certain or 
constructing Islamic corporate social responsibility index measurements even researchers try 
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to compare linking Islamic corporate social responsibility practices to several aspects of Islam 
such as sharia principles and endowments. The researchers are using Islamic corporate social 
responsibility variables as intervening and moderating variables. The 29 articles that discussed 
other topics from the most dominant discussion on Islamic corporate social responsibility, 
the ICSR index measurement was 7 articles, manager and consumer perceptions as many as 
5 articles, ICSR model as many as 4 articles, literature reviews as many as 3 articles, social 
responsibility investments as much as 2 other articles and topics there are only 1 article.

The type of research method that is widely used by researchers to examine the practice 
of corporate social responsibility disclosure divides into three methods, namely the analytical 
method, the literature review method, and the survey method. Analytical methods include 
various data analysis techniques such as multiple regression, descriptive analysis, content 
analysis using various tools such as SPSS and E-Views to test relationships between variables. 
The literature review method is a comparison or case study of financial statements and re-
testing of indices and theories. The survey method is that researchers conduct questionnaires 
with a Likert scale to determine the perceptions of providers of financial statements and the 
parties concerned.

Table 8. Classification on Research Method

Research 
Method

2009-2018 2009-2013 2014-2018
Number Percentage Number Percentage Number Percentage 

Analytical 18 42.85 7 50 11 39.28

Case Study 2 4.76 0 0.00 2 7.14

Review 8 19.04 4 28.57 4 14.28

Survey 9 21.42 2 14.28 7 25

Combinations 5 11.90 1 7.14 4 14.28

Total 42 14 28

Based on Table 8, it can conclude that during the 10-year observation period (2009-
2018), the most widely used research method was an analytical method, which accounted for 
18 articles (42.85%) — then followed by survey methods with 9 articles (21.42%), review 
methods with 8 articles (19.04), combination methods as many as 5 articles (11.90) and 
the last one, using case studies only 2 articles (4.76%). For the comparison between period 
1 (2009-2013) and period 2 (2014-2018), the survey method, which experienced the most 
increase, was equal to 5 articles while the other method only increased slightly. In fact, for 
the review method did not experience an increase or decrease, it remained at four articles in 
2 periods.

Conclusion

This review reflects the development of ICSR research for over ten years (2009-
2018 period). Based on 42 articles in 40 articles from accredited international journals 
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and two articles from the most researched accredited national journals that are related to 
ICSR measurement and analytical research methods are the dominant methods in ICSR 
research. The most discussed topics in ICSR articles are topics other than antecedents and 
consequences, namely 29 articles so that further research can examine further the topic of 
antecedents, topics of consequences, or topics on the combination of both.

Some implications of the results of this study include: first, there are still wide-open 
opportunities for research related to Islamic corporate social responsibility. For example, 
research on the consequences of ICSR on company value reflected in stock prices or testing 
ICSR determinants that have not been widely studied, such as the state Islamic index, given 
the importance of sharia principles in implementing ICSR activities. Second, it can provide 
an overview for the next researcher regarding findings based on topics, methods and scientific 
disciplines that have widely studied, as well as the characteristics of articles and journals in 
this study

This research is still limited to a period of 10 years. There are some limitations, including 
only analyzing articles with a span of 10 years (2009-2018), so that articles with the year 
of publication under 2009 were not analyzed. For further research, it is recommended to 
expand the research period. Besides, in this study, only samples were published in well-known 
journals such as Emerald-insight, Elsevier, Springer, and Wiley. It would be better, for the 
next researcher to add samples of published articles in other international journals in Scopus 
index.
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