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Dear Editors,
We are pleased to submit our manuscript entitled “Consumers in Traditional Markets: Sociographic Lifestyle, Household Features, and Personality Traits” for publication as a research article. 
The study aims to ascertain how sociographic lifestyle, household characteristics, and personality traits affect the way people buy food. The framework used a psychodynamic approach, the theory of personality traits to provide continuously interconnected, two-way physical and perceptual interactions, and household assumptions to minimize the cost of retaining items and the cost of traveling for shopping. Mixed methods were used for 183 household customers through non-probability sampling and an in-depth interview, including a semi-structured questionnaire with PLS structural equation modelling. The findings indicate that, rather than personality traits and household characteristics, increased sociographic lifestyles are the cause of increased food purchasing behaviour. Increased friendship, values, good spending behaviour, and household size are associated with a higher sociodemographic lifestyle, personality traits, and household characteristics.
We also declare that this manuscript has not been published elsewhere and is not under review by another journal. Thank you for your consideration. We look forward to hearing from you at your earliest convenience. 

Best regard,
Nurliza
